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PREPARED  AND  PRESENTED  BY

SOCIAL  MEDIA  CONTENT  CREATION



YOU  FOUND  YOURSELF  HERE

BECAUSE . . .

Finding  the  r ight  words  to  say ,

engaging  with  fol lowers ,  and

posting  new  content  all  the  t ime

can  be  overwhelming  without  a

plan . I  used  to  feel  the  same  way

until  I  started  using  some  strategies

and  tools  that  made  managing

social  media  easy… and  FUN !  In  just

a  few  years  I ’ve  grown  my  audience

simply  by  f inding  the  r ight  way  to

talk  with  my  fol lowers  and  having  a

plan  to  ensure  my  efforts

succeeded .
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T h e  p r o c e s s :
We work with you to understand the ins and outs of your businesses, goals and target

audience. We then use that knowledge to create a content marketing campaigns and

strategy as well as the content that will support it. Our social media content creation

services team will model ways and create best practices personalized for your brand.

Managing a consistent voice on social media can be challenging.

Creating content, scheduling content, and connecting with your followers is a vital

part any brand’s marketing strategies, but it takes a lot of time and effort. Fortunately,

there are many social media management tools that can make the process faster and

more convenient for you.
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o u r  G o a l s  a n d

O b j e c t i v e s

The  f irst  step  is  to  create  an

effective  content  management  plan

which  is  the  baseline .  The  baseline

is  the  foundation  on  which  the

other  project  elements  will  be  built

on .  This  must  include  a  scope

statement .  Start  by  identifying  who

are  you ,  what  you  ( "the

business " )have  to  offer ,etc .  Then

create  milestones  as  appropriate  to

the  size  of  the  project .  Next ,  create

a  work  breakdown  structure  (WBS ) ,

breaking  up  large  tasks  to  smaller

ones  so  that  you  may  create

engaging  content .  



Customer Feedback – People want to see feedback from others and

they want to know that you have actually worked with other people

before. Sharing customer feedback on your page is actually the reason as

many as 16% of people follow a retail brand (as an example), and you can

bet a large percentage of people are also taking a look at what others are

saying to give them advice on buying.

High Quality Information – People, especially those on LinkedIn, want to

learn something from you. They want the content that you’re posting to

teach them something new or to give them information that they can

use in the future (not just for purchasing a product). Providing

information that actually educates people is one way you can do better

on this platform, though Facebook and Instagram aren’t as interested in

learning those new things. A focus on educational and more professional

content is still a good idea to offer here.

New Product Information – If someone already likes you and already

buys from you then they’re definitely going to want to know more about

the new products that you have available. So, they want you to post

about that new product or service. Don’t just post once when it comes

out either. Post leading up to a release to get people interested. 

Great Images – Images are definitely going to get people interested in

you and actually the people who haven’t heard of you are more likely to

see you if you have great images. For example, Instagram puts accounts

into everyone’s feed that are related to hashtags that you use, like or

follow. That means you could show up in someone’s feed without them

ever knowing who you were before. You want to take advantage of that

opportunity and the only way they’re going to look at you twice or even

read the caption you left is if the image in front of them is beautiful.
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Y o u r  s c o p e  o f  wo r k
THINGS  TO  INCLUDE  IN  CONTENT  



TASK START  DATE END  DATE
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P r o j e c t  T i m e l i n e

THIS  SECTION  INCLUDES  THE  PROJECT  PROCESSES ,

IMPLEMENTATION ,  AND  EXECUTION .  

ASSESSMENT & RESEARCH

PHASE  01
JANUARY 2021 TBD

PROJECT IMPLEMENTATION

PHASE  02
JANUARY 2021 TBD

CLIENT ENGAGEMENT 

PHASE  03
JANUARY 2021 TBD
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PHASE WHAT  YOU  GAIN

yo u r  i n v e s t m e n t  B r e a k d own

RESEARCH AND ASSESSMENT

PHASE  01

PROJECT IMPLEMENTATION

PHASE  02

CLIENT ENGAGEMENT

PHASE  03 Learn to use hashtags strategically, 
so you can make your content more discoverable

Learn how to plan your social media content and
 how to 

organize your updates with the help of a content calendar.

Learn step-by-step how to
engage with your target audiences. 
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o u r  E v a l u a t i o n  P l a n

WE  SHALL  CONDUCT

EVALUATION  ACTIV IT IES

AND  USE  SUCCESS  OR

PERFORMANCE  INDICATORS

TO  MEASURE  THE  PROGRESS

OF  THE  PROJECT  PLAN .

A  big  project  involves  overseeing  a  lot  of

moving  parts ,  oftentimes  from  different

people .  To  have  a  successful  rol lout ,

project  managers  rely  on  a  well-crafted

project  plan  to  ensure  objectives  are  met

on  t ime  and  on  budget .  A  project  plan  is  a

formal  approved  document  which  is  used

to  define  project  goals ,  outl ine  the  project

scope ,  monitor  deliverables ,  and  mitigate

risks .  It  must  answer  basic  questions  l ike

what  is  the  purpose  of  the  project ,  what

activit ies  are  involved ,  who  will  be

responsible  for  what ,  and  when  is  i t

expected  to  be  completed? It  is  not  to  be

confused  with  the  Gantt  chart .
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S t a f f  &  T e a m  M e m b e r s
THE  AWESOME  PEOPLE  BEHIND  THIS  PROJECT

PROJECT MANAGER

JACKIE  ADAMS

Setting meaningful social marketing goals

Researching your target audience

Establishing your most important metrics

Analyzing your competition

Creating and curating engaging content

Communicating goals, challenges and wins with your team

I strongly believe that every business needs a voice in social media, whether that’s through

creative video or epic photos that showcase what your brand is all about. Each piece of content

we create is carefully crafted to fully represent you and your business. My creative process begins

and ends with your story. Every small business is different, which is why we are dedicated to

working with you in determining what type of creative content is the best fit for your brand. From

brainstorming to post-production, I've got you covered every step of the way.

If you’re overwhelmed or don’t know where to start, you’re definitely not alone.That’s why I put

together a comprehensive guide to creating a social media marketing plan from scratch. I will

assist you with:
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S u s t a i n a b i l i ty  p l a n

Your sustainabil ity plan is your brands voice

broguht to l i fe .  TBB can create social  media

content that brings your brand to l i fe and truly

resonates with your customers BUT  is  up to

YOU, The Entreprenuer to fol low the plan.

We can take your brand’s creative themes and

craft them into content which truly reaches

your audience,  no matter what platform they’re

using.Our content team have extensive

experience creating amazing content and

managing social  media for the world’s biggest

brands.  Just think of your content creation as

your voice.
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P a r t n e r s h i p s  &  C o l l a b o r a t i o n s

NETWORK

OUTSIDE  OF

YOUR  COMFORT

ZONE

Social  network  marketing  is

very  crit ical .  Outside  of

creating  content  you  want  to

make  sure  you  are  networking

with  the  r ight  people .

Marketing  outreach  can  take

many  different  shapes— from

outright  advertisements  to

more  subtle  ways  of  building

a  relationship  with  potential

customers .  Social  network

marketing  can  similarly  be

straightforward  ads  for

products  or  services ,  or  i t  can

be  a  means  for  a  business  to

develop  relationships .


